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In the research to Sustainable Promotion of Local Handicraft and Souvenir Producers in
Luang Prabang Province. This research has 2 research objectives: 1. To study the general condition
of the Sustainable Promotion of Local Handicraft and Souvenir Producers in Luang Prabang
Province and 2. To study the factors that affect Sustainable Promotion of Local Handicraft and
Souvenir Producers in Luang Prabang Province. Quantitative and qualitative study methods, using
primary data or cross-sectional data and a total of 250 data, Use econometrics in the analysis using
models to explain the relationship between dependent variables and independent variables used in
quantitative analysis using Logistic Regression Analysis.

The research results found that the producers of handicrafts and souvenirs are in remote
areas, the production is done by families and in production groups, the products produced are
(cinnamon, handicrafts, pottery, low-textile, cotton and dyed cloth), The raw materials are obtained
from nature and some of them are bought from other villages along with traders and middlemen to
buy for them. The market has traders and middlemen to buy from the family or sell to the family,
Product manufacturers are mainly promoted by the public sector, the form of promotion is to form
a production group so that the product is marked as a product (ODP), providing funds to the group
to be used as production capital each year, allocated to bring the products of the manufacturer to
be sold or exhibited at various festivals.

The basic variables of the model that can explain the factors that affect the promotion of
sustainable production of handicrafts and souvenirs by manufacturers in LuangPrabang province
have 5 variables that can be explained such as: the gender of the manufacturer, the age of the
manufacturer, the experience of the manufacturer, the location of the village where the product is
manufactured and the type of product of the manufacturer. For the other 7 important variables, it
is not possible to explain the factors that affect the promotion of sustainable production of
handicrafts and souvenirs by producers in LuangPrabang province, including the variables: level
of education of the producer, status of the producer, number of family members, number of family
members as government employees, participation in training on the establishment of production
groups, ethnicity of the producer and the level of reputation of the product.
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