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This study is conducted under the title of studying the Factors Influencing Export-led
Agricultural Production with respect to Household Income Generation in Four Southern Provinces
of Laos. There are two objectives in the study: 1. study the conditions of production, production
area and potential export of agricultural products of the provinces in 04 southern provinces and 2.
Study the factors that affect the production of agricultural products that are potential for export to
generate income for producers in 04 southern provinces. Quantitative and qualitative study
methods, using cross-sectional data or second-hand data (from 2014-2023 for a period of 10 years)
and primary data or first-hand data (Cross-sectional data) and a total of 150 data, Use econometrics
in the analysis using models to explain the relationship between dependent variables and
independent variables used in quantitative analysis using multiple regression with the method of
least squares (Ordinary Least Squared: OLS).

The results of the study of the condition of production of goods in 04 southern provinces
found that the goods that have the potential to be sent include: coffee, rice, potatoes, cabbage, tea,
vegetables, bananas, beans, The production area is increasing and decreasing according to market
demand, the export value is at the level of 5,000,000 ($), the export market is exported from
province to province, foreign markets such as Thailand, Vietnam, the problem of production for
export is that the market has support but domestic production is not enough to meet the needs of
the market.

The basic variables of the model that can explain the factors that affect the production of
agricultural products that have potential for export to generate income for producers in 04 southern
provinces. There are 6 variables that can be explained such as: the number of members in the
household, the amount of labor used in production, experience in the production of products, the
types of plants planted, the area where agricultural products are produced and the purchase contract
with the buyer. For the other 10 important variables, it is not possible to explain the factors that
affect the production of agricultural products that have the potential to be exported for the income
generation of producers in 04 southern provinces, including the variables: the gender of the head
of the household, the age of the head of the household, the status, the education level of the head
of the household, distance, production efficiency, investment in maintenance, joint production,
loan and the level of satisfaction of the raised plants.
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